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1. 2.
Directorate of Economics and | » Compilation of agricultural data for development and
Statistics, planning.
Shastri Bhavan,New Delhi > Dissemination of market intelligence through publication
Website: www.agricoop.nic.in and internet.
Agriculture Produce > Provides market information on arrivals, prevailing prices,
Marketing Committee despatches etc
(APMC) > Provides market information of adjoining / other market
committees.
> Arranges training, tours, exhibitions etc.
Federation of Indian Export > Provides information to its members about latest
Organisations (FIEO), developments in export and import.
PHQ House(3 Floor) Opp. > Organises seminars, workshops, presentation, tours,
Asian Games, buyer-seller meets, sponsoring participation in
New Delhi-110016 international trade fair, exhibitions and providing advisory
services with specialized divisions.
> Provides useful information on India’s export and import
with diverse database.
State Agricultural Marketing > Provides marketing related information to co-ordinate all
Boards, the market committees in the state.
At different State capital > Arrange training, seminars, workshops and exhibitions on
subjects related to agricultural marketing.
Kisan Call Centers > Provides expert advise to the farmers.
(New Delhi, Mumbai, Chennai, > These centers will operate through toll free telecom lines
Kolkata, Hyderabad, Banglore, throughout the country.
Chandigarh and Luknow) > A country wide common four digit number 1551 has been
allocated to these centers.
Mass Media Support to > Mass media support to agriculture extension has been
Agriculture Extension augmented with three new initiatives.
> The first component establishes a cable satellite channel
for national broadcast using the existing facilities available
with Inira Gandhi National Open University (IGNOU).
> The second component is use of low and high power
transmitters of Doordarshan for providing areas specific
telecast. Initially, 12 locations chosen to launch
broadcasting are Jalpaiguri (West Bengal), Indore
(Madhya Pradesh), Sambhalpur (Orissa), Shillong
(Meghalaya), Hissar (Haryana), Muzzafarpur (Bihar),
Dibrugarh (Assam), Varanasi (Uttar Pradesh), Vijaywada
(Andhra Pradesh), Gulbarga (Karnataka), Rajkot (Gujarat),
Daltonganj (Jharkhand).
> The third component of the mass media is use of FM

transmitter network of All India Radio (AIR) to provide area
specific broadcasting through 96 FM stations.
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1. 2.
Agriculture-Clinics and Agri- | » A central sector scheme “Establishment of Agriculture-
Business by Agriculture Clinics and Agri-business Managed by Agriculture
Graduates graduates” is being implemented since 2001-02.

> The aim is to provide opportunity to all eligible agriculture
graduated, to support agriculture development through
economically viable ventures.

> The scheme is being jointly implemented by NABARD,
National Institute of Agricultural Extension Management
(MANAGE) and Small Farmers’ Agri-business Consortium
(SFAC) in association with about 66 reputed training
institutes in the country.

Different websites on www.agmaknet.nic.in
Agricultural Marketing www.agricoop.nic.in
Information www.fciweb.nic.in

www.apeda.com
www.nic.in/eximpol
www.fmc.gov.in
www.nmce.com
www.icar.org.in
www.fao.org
www.agrisurf.com
www.agriculturalinformation.com
www.agriwatch.com
www.kisan.net
www.agnic.org
www.isapindia.org
www.indiaagronet.com

7.0 ALTERNATIVE SYSTEMS OF MARKETING :

7.1 DIRECT MARKETING :

Direct marketing involves sale of cotton by producer to the consumer / miller directly
without any middleman. It enables producers and millers and other bulk buyers to economize
transportation cost and improve price realization. Direct marketing by farmers to the end
users has been experimented in the country through Apni Mandi in Punjab and Haryana.
However, these markets at present are being run at the expenses of the State exchequer as a
promotional measure to encourage marketing by small and marginal farmers.

Multinational companies are entering into contracts with producers for buying their

produce, this is direct marketing. Millers are also directly negotiating with producers and
buying their cotton at their farm gates by paying immediately.
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Benefits of Direct Marketing

It increases price realization of the producer.

It minimizes marketing cost, transportation cost.

It encourages distributional efficiency.

It satisfies the consumer through better quality of produce at reasonable price.

It encourages direct interaction between producers and consumers.

It encourages the farmers for retail sale of their produce, thus their involvement
in marketing process and help in discovering the demand of markets for future
market oriented planning.

LINL LI I I

7.2 CONTRACT FARMING :

Contract farming is an agreement between buyer and producer for the purchase of
produce at mutually agreed price under forward agreement. In such arrangement, the
purchaser, may be exporter or processing unit, generally provides inputs, technical know-how
and financial support. Thus sharing the risk by both the, buyers and sellers. “It is an
approach that can contribute to increased income to farmers, avoidance of risk of
adverse price fluctuation, and higher profitability to sponsors”. Contract marketing
ensures continuous supply of quality produce at mutually contracted price to contracting
agencies, as well as ensures timely marketing of the produce. Contract marketing is beneficial
to both the parties i.e. farmers and the contracting agencies.

However, there are instances where one party backs out leaving the other. Generally
the small / marginal farmers are left high and dry. It caters to the need of large farmers
ignoring the small and marginal farmers in the absence of any legal binding.

During National Seminar on Role of Private Sector in Agricultural Marketing -3
September, 2001, a number of recommendations were made. Some of the pre-requisite for
success are;

> Review of “Land Ceiling Act” and “Leasing of Land” — Land reforms should
facilitate aggregation of land for economic cultivation and agri-practices.

> State Govts. should come out with a detailed policy on contract farming so as to

attract multinational companies or big Corporates. The policy may provide

financial benefits in form of exemption of taxes, import of inputs, exemption from

market fee.

Legal framework with tripartite arrangement between farmer, buyer and Govt. or

Quasi judicial system of contract enforcement.

Fast track sanitary and phyto-sanitary clearance.

Inclusion of small and marginal producers.

Risk consideration.

VVYVY V¥V
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Directorate of Marketing and Inspection (DMI), Ministry of Agriculture, Govt.of India has
already drafted Model Agreement for contract farming. A model agreement for contract
farming has been incorporated in Agricultural Produce Marketing (Development and
Regulation) Act, 2003 (Annexure No.lll).

Benefits :
= Sharing and minimizing the price risk due to future fluctuations.
= It promotes use of quality seeds, inputs and new technology resulting in to

assured quality produce.
= It ensures regular and timely payments through bank tie up, assured quality

supply to buyers / processors.
= It minimizes malpractices by elimination of middlemen.
= It strengthens mutual relationship between producers, sellers and buyers.
As a supplement to various measures for increasing the yield per hectare and improve
the quality of cotton produced in the country, the concept of Integrated Cotton Cultivation is
gaining momentum whereby farmers shall stand to benefit through higher productivity and
end-user textile mills through supply of quality cotton. The concept of contract farming
involves producing quality cotton to suit the needs of the textile industry through the linkage
among all concerned. The CCI as a facilitator between the cotton growers and end-user
textile mills has already signed several MOUs with farmers associations in the last 2 to 3
years, as detailed below.

Table:-15

Year Area in hectare || No. of Farmers

2002-03 2996 3157
2003-04 3768 1476
2004-05 5496 3448

Source:- Cotton Cooperation of India

7.3 CO-OPERATIVE MARKETING :

“Cooperative marketing” is the system of marketing in which a group of producers join
together and register them under respective State Cooperative Societies Act to market their
produce jointly. The members also deal in a number of cooperative marketing activities i.e.
processing of produce, grading, packing, storage, transport, finance, etc. The cooperative
marketing means selling of the member’s produce directly in the market, which fetches best
prices. It helps the member to produce better quality of produce, which has good demand in
the market. It also provides clean handling, fair trade practices and protect against
manipulations / malpractices. The main objectives of cooperative marketing are to ensure
remunerative prices to the producers, reduction in the cost of marketing, reduces the
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monopoly of traders and improve the marketing system. The cooperative marketing structure
in the different states consists of ;

1. PMS (Primary Marketing Society) at the Mandi level

2. SCMF (State Cooperative Marketing Federation) at the State level

3. NAFED (National Agricultural Cooperative Marketing Federation of India Ltd.) is
at the National Level.

» Remunerative price to producers.
» Reduction in cost of marketing

» Reduction in commission charges.
> Effective use of infra-structure.

> Credit facilities.

7.4 EFORWARD AND FUTURE MARKETS:

Forward and future markets are important tools of price stabilization and risk
management. Extension of future markets to all major agro-commodities was reflected in the
National Agricultural Policy of Government of India announced in the year 2002 and the
budget speech of the Finance Minister (2002-2003)

Commodity future markets in the country are regulated under Forward Contracts
(Regulation) Act, 1952. The Forward Markets Commission under provisions of Section-
3 of the Act performs advisory, monitoring, supervisory and regulatory functions in futures and
forward trading. The exchanges are owned by the associations registered under the Act. At
present, about 25 commodity exchanges are operating.

Broadly, three types of derivative transactions are being transacted (i) Forward
Contracts (a) Non-Transferable Specific Delivery Contract (NTSD) and (b) Transferable
Specific Delivery Contract (TSD). The exchanges are specifically allowed for NTSD, forward
contracts are not permitted. If the exchange is allowed for hedge contracts can not undertake
NTSD / TSD, unless it is specifically permitted. Thus, there is compartmentalization between
commodity exchanges and financial derivative exchanges. (ii) Ready Delivery Contract - In such
cases, quality, quantity, place of delivery and time are standardized. Only, rate is negotiable.
Delivery of goods and payment thereof is completed within eleven days of contract. Such
contracts are outside the Act. (iii) Option in Goods — An agreement for the purchase of sale or a
right to buy or sale. Options in goods are totally prohibited under the Act.

Commodity futures trading in the country suffer certain limitations viz.,

> Limited and closed nature of members. In most of the agricultural commodity
exchanges, less than 10 per cent of the registered members are actually actively
trading.
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Absence of many hedgers, other national exchange i.e. Multi-Commodity Exchange
(MCX) Mumbai and National Commodity and Derivatives Exchange (NCDEX) became
operative from October and December, 2003, respectively.

> Absence of legal framework for warehouse receipt system with full negotiability and
transferability.
Benefits of Forward Marketing:
= Price discovery mechanism — Producer can get an idea of future pricing and thus select
suitable beneficial commodities.
= Price Risk Management — It helps the exporter in quoting a realistic price and facility of
hedging or insurance to producer or dealers
= Price Stabilization — In times of violent price fluctuation, future markets help in price
stabilization.
8.0 INSTITUTIONAL FACILITIES :
8.1 Marketing Related Schemes of Government and Public Sector Organizations:
Name of the
Scheme/ Implementing Facilities provided / Salient features / Objectives
Organization
1. 2.

East India Cotton Association » provide and maintain suitable buildings or rooms or a
Cotton Exchange Bldg., 2nd Cotton Exchange in the city of Bombay or elsewhere in
Floor,Opp. Cotton Green Rly. India
Stn.,Cotton Green, Mumbai - » provide forms of contracts and regulate the marketing,

400 033. etc. of the contracts
Tel. No: » adjust by arbitration or otherwise controversies between
+91-22-2370 4401/02/03 persons engaged in the cotton trade
Fax N0:+91-22-2370 0337 » establish just and equitable principles in the said trade
Email: eica@eica.in » maintain uniformity of control of the said trade
» fix and adopt standards or classifications of cotton
» acquire, preserve or disseminate useful information
connected with the cotton interests and ..... generally, to
control, promote and regulate the cotton trade in the
Presidency of Bombay or elsewhere in India
The Cotton Cooperation Of » To undertake price support operations, whenever the
India market prices of kapas touch the support prices

'‘Kapas Bhavan', Plot No. 3-A, announced by the Government of India, without any

Sector 10, Post Box No. 60 guantitative limit;

Cbd Belapur Navi Mumbai - 400 » To undertake commercial operations only at CCI's own

614 (Maharashtra) risk;

Tel:- 022-2757 9217, » To purchase cotton to fulfill the export commitments;

2757 1368, » To act as implementing agency for Mini Missions Il & IV

Fax:- 27576030,27579219, of TMC.

E.Mail:- www.cotcorp.gov.in
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2

Gramin Bhandaran
Yojana (Rural
Godown Scheme)

Directorate of
Marketing and
Inspection, Head
Office, NH-1V,
Faridabad.

It is a capital investment subsidy scheme for
construction/renovation/expansion of rural godown. The scheme is
implemented by DMI in collaboration with NABARD and NCDC. The
objectives of the scheme are to create scientific storage capacity with
allied facilities in rural areas.

To prevent distress sale immediately after harvest.

To promote grading and quality control and improve  marketability.

To promote pledge financing and marketing credit to strengthen
agricultural marketing in the country by introduction of a national
system of warehouse receipt in respect of agricultural commodities
stored in such godowns.

The entrepreneur will be free to construct godown at any place and of
any size except for restrictions that it would be outside the limits of
Municipal Corporation area and be of a minimum capacity of 50 M.T.

The scheme provides credit linked back-ended capital investment
subsidy @ 25 percent of the project cost with a ceiling of Rs.37.50 lakh
per project. For the projects in North-Eastern states and hilly areas
with altitude of more than 1000 m. above mean sea level and SC/ST
entrepreneurs, maximum subsidy admissible is Rs.50.00 lakh @ 33
percent of the project cost.

Agmark Grading
and Standardization

Directorate of
Marketing and
Inspection, Head

Promotion of grading of agricultural and allied commodities under
Agricultural Produce (Grading & Marking) Act, 1937 and rules made
there under.

Agmark specifications for agricultural commodities have been framed,
based on their intrinsic quality. Food safety factors are being
incorporated in the standards to compete in world trade. Standards

Office, NH-IV, are being harmonized with international standards keeping in view the
Faridabad. WTO requirements. Certification of agricultural commodities is carried
out for the benefit of producer and consumer.
Cotton classing center
Agricultural To establish a nationwide information network for speedy collection and
Marketing dissemination of market data for its efficient and timely utilization.
Information To ensure flow of regular and reliable data to the producers, traders
Network and consumers to derive maximum advantage out of their sales and

Directorate of
Marketing and
Inspection, Head
Office, NH-IV,
Faridabad.

purchases.

To increase efficiency in marketing by effective improvement in the
existing market information system, also to help better future planning.

The scheme includes providing connectivity to the markets State
Agricultural Marketing Department (SAMD) / Boards. These concerned
nodes are being provided with on computer and its peripherals. The
SAMD/Boards/Markets collect desired market information and pass on
to respective state authorities and Head Office of the DMI for forward
dissemination. National Agriculture Policy has proposed for coverage
of another 2000 nodes during the Tenth Plan.
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1.

2

Price Support

Scheme (PSS)

Food Corporation of
India, Barakhamba
Lane, Cannaught

Nodal agency of Government of India to undertake procurement of
wheat under price support scheme.

Provides regular marketing support to the farmers to sustain and
improve the production of wheat.

Scheme was operative in Punjab and Haryana at nodal point of

Place, clusters of wheat producing villages.
New Delhi-110 001
National Co- To correct regional imbalances and to provide needed momentum to
operative the pace of development of various programmes of Co-operative

Development
Corporation,
Hauz Khas,
New Delhi — 110016

Agricultural Marketing Processing, Storage etc. in under/least
developed states/UTs by providing financial assistance on liberal
terms to augment the income of farmers and weaker sections of the
community.

The scheme provides for distribution of agricultural inputs,
development of agro-processing including storage, marketing of food
grains and plantation/horticulture produce, development of weaker

and tribal sections, cooperatives, in dairy, poultry and fisheries.

8.2

INSTITUTIONAL CREDIT FACILITIES :

Adequate and timely availability of finance to producer, specially the small and marginal
farmers, is an important impediment. Generally, farmers depend on money lenders, whose
interest rates are very high. Therefore, institutional credit at reasonable / subsidized rates is
vital for their well being. Accordingly, National Agricultural Policy had taken note of it. The
Task Force on Agricultural Credit has estimated Rs.736570 crores for five years during Xth
Five Year Plan. Another important feature of policy is timely and adequate credit flow to small
and marginal farmers.

The credit is offered for short, medium and long term periods. During the year 2002-
2003, the target shares for rural credit were through cooperatives to the tune of 43 per cent,
Commercial Banks 50 per cent and Regional Rural Banks 7 per cent. The Commercial Banks
are also expanding their branches and facilities in rural areas due to RBI directions.

SHORT TERM AND MEDIUM TERM LOANS

Sl. Name of | Eligibility Objective / Facilities
No. Scheme
1. 2. 3. 4.
1. Crop All » To meet cultivation expenses for various crops as short term
Loan categories loan.
of farmers | > This loan is extended in the form of direct finance to farmers
with a repayment period not exceeding 18 months.
2. Produce All » This loan is given to help farmers to store produce on their
Marketing | categories own to avoid distress sale.
Loan of farmers | > This loan also facilitates immediate renewal of crop loans for
next crop.
» The repayment period of the loan does not exceed 6 months.
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1. 2. 3. 4.
3. Kisan Credit All » This card provides running account facilities to farmers
Card Scheme | Agriculture to meet their production and contingency needs.
(KCCS) clients » Procedures are simplified for obtaining crop loans, as
having and when need arises. Money can be drawn by using
good track conventional withdraw! slips.
record for | » Credit limit depends on operational land holdings,
the last two cropping pattern, etc. subject to minimum Rs.3000/-
years. » The Kisan Credit Card is valid for 3 years subject to
annual review.
» It also covers personal insurance against death or
permanent disability for which a maximum amount
Rs.50,000 and Rs.25,000 respectively is given.
4, National Scheme is | » To provide insurance coverage and financial support to
Agricultural available to the farmers in the event of failure of any of the notified
Insurance all farmers crop as a result of natural calamities , pests and
Scheme (NAIS) | loanee and diseases attack.
non-loanee | » To encourage the farmers to adopt progressive farming
both, practices like, high value in-puts and high technology.
irrespective | » To help stabilization of farm incomes, particularly in
of the size disaster years.
of their » General Insurance Corporation of India (GIC) is the
holding. implementing Agency.
» Sum insured may extend to the value of threshold yield
of the area insured.
» Covers all food crops (cereals, millets and pluses),
oilseeds and annual commercial/horticultural crops.
» Provides subsidy of 50 percent in premium of small and
marginal farmers.
LONG TERM LOAN
Sl Name of Eligibility Objective / Facilities
No. Scheme
1. Agricultural All categories of The banks extend this loan to farmers to
Term Loan farmers are create assets facilitating crop
eligible, provided production/income generation.
they have Activities covered under this scheme are
necessary land development, minor irrigation, farm
experience in the mechanization, plantation and horticulture,
activity and dairying, poultry, sericulture, dry land,
required area. waste land development schemes, etc.
This loan is offered in the form of direct
finance to farmers with a repayment span
of minimum 3 years and maximum 15
years.
Government of India had directed hike of 30
per cent quantum of farm credit over
previous year for 2004-2005.
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8.3 Organizations / Agencies Providing Marketing Services :

SI. | Name of the Organization Services Provided
No. / Agencies
1. 2. 3.
1. Directorate of Marketing @ To integrate development of marketing of agricultural
and Inspection (DMI) NH-4, and allied produce in the country.
CGO Complex, Faridabad | = Promotion of standardization and grading of agricultural
—-121 001 and allied produce.
& Market development through Regulation, Planning and
Website : Designing of physical market.
www.agmarknet.nic.in & Liaison between the Central and State Governments
through its regional offices (11) and sub-offices (37)
spread all over the country.
& Human resource development through various training
programmes for better marketing.
& Assisting State authorities in dissemination of market
informations (MRIN)
2. Food Corporation of India | # Procurement of foodgrains for effective price support
(FCI), Barakhamaba Lane, operations for safeguarding the interest of the
Cannaught Place, New farmers.
Delhi-110001 < Distribution of foodgrains throughout the country for
Website : www.fciweb.nic.in Public Distribution System, especially to Below
Poverty Line (BPL) population.
< Maintains satisfactory level of operational/buffer stocks
of foodgrains to ensure National Food Security.
3. Central Warehousing @ Provides scientific storage and handling facilities.
Corporation (CWC) & Offers consultancy services/training for the construction
4/1 Siri Institutional Area, of warehousing infrastructure to different agencies.
Opp.Siri Fort New | = Import and export warehousing facilities.
Delhi-110016 < Provides disinfestations services.
Website :
www.fieo.com/cwc/
4, Agricultural and @ Development of scheduled agriculture products related
Processed Food Products industries for export.
Export Development < Provides financial assistance to these industries for
Authority (APEDA) conducting surveys, sensibility studies, relief and
NCUI Building 3, Siri subsidy schemes.
Institutional Area August | @ Registration of exporters for schedule products on
Kranti Marg, New Delhi- payment of nominal.
110016 @ Adapting standards and specification for the purpose of
export of scheduled products.
Website : @ Carrying out inspection of meat and meat products for
www.apeda.com ensuring the quality of products.
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1. 2. 3.
5 National Co-operative & Planning, Promoting and Financing Programmes for
Development Corporation | production, processing, marketing, storage, export and
(NCDC) import of agricultural produce.
4, Siri Institutional Area, & Financial support to Primary, Regional, State and
New Delhi-110016 National level co-operative marketing societies is provided
towards;
Website : i) Margin Money and Working Capital Finance
www.ncdc.hic.in to augment business operations of agricultural produce.
i) Strengthening the share capital base and
iii) Purchase of transport vehicles.
6. Director General of @ Provides guidelines / procedure for export and import of
Foreign Trade (DGFT) various commodities.
Udyog Bhavan, < Allot import-export code number (IEC No.) to the
New Delhi exporters of Agricultural commodities.
Website
:www.nic.in/eximpol
7. State Agricultural & Implementation of the regulation of markets in the state.
Marketing Boards @ Provide infrastructural facilities for the marketing of
(SAMBSs), At State Capitals | notified agricultural produce.
and Marketing Directorates | = Provide grading service in the markets.
& Co-ordinate all the market committees for providing
information services.
& Provide aid to financially weak or needy market
committees in the form of loans and grants.
@ Eliminate malpractices in the marketing system.
< Arrange seminars, workshops or exhibitions.
< Some of the SAMBs are also promoting agro-business.

9.0 UTILIZATION:

9.1 PROCESSING & USES:

The major end uses for cotton fibre include wearing apparel, home furnishings, and
other industrial uses (such as medical supplies).

Cotton is used to make a number of textile products viz. terrycloth, bath towels and
robes; denim, used to make blue jeans; twill. Socks, underwear, and most T-shirts are made
from cotton. Bed sheets are often made from cotton. Cotton is also used to make yarn used
in crochet and knitting. Fabric can also be made from recycled or recovered cotton that would
otherwise be thrown away during the spinning, weaving or cutting process. While many
fabrics are made completely of cotton, some materials blend cotton with other fibers,
including rayon and synthetic fibers such as polyester. In addition to the textile industry,
cotton is used in fishnets, coffee filters, tents, gunpowder, cotton paper and in bookbinding.
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Fig:-19
PRODUCTS DERIVED FROM COTTON FIBRE

22 LT
—_— Seed cotton =k

Fihre Seeds ||
100%, 3, l-anm ) 142% 15%
Textile Fihres Twleal Hull= il
Source : UNCTAD secretariat, drawing upon "Etude relative au mécanisme de formation

des prix de cession du coton-graine et des intrants agricoles au Bénin" (Anna
Croles-Rees and Bio Goura Soulé Lares, 2001)

Cotton also finds specialty applications in medical and hygienic uses. Most notably,
the fibre is used to manufacture hydrophilic cotton (cotton wool), compress, gauze bandages,
tampons or sanitary towels, and cotton swabs. In this field, the most suitable cotton variety is
the species Gossypium herbaceum with short-staple thick fibres The cottonseed which
remains after the cotton is ginned is used to produce cottonseed oil, which after refining can
be consumed by humans like any other vegetable oil. The cottonseed meal that is left is
generally fed to livestock. In the past, cotton seeds were used as an abortifacient, that is, a
folk remedy to provoke abortion. Linters are traditionally used in the manufacture of paper
and as a raw material in the manufacture of cellulose.
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MAJOR USES OF COTTON FIBRES

Cotton linters

Fig:-20
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Source : Adapted from: "Cotton Facts", International Cotton Advisory Committee (ICAC),
2003
Fig:-21
USES OF COTTONSEEDS
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Source : Adapted from "Cotton Facts", ICAC (2003)
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10. DO’'S & DON'TS:

DO

DON'TS

1) Seed Cotton should be collected from
fully opened bolls only.

1) The practice of collecting half open
bolls, drying them & removing the seed
cotton should be discouraged.

2) Picking should be done early in the
morning & evening.

2) Picking should be avoided in hot mid
day & when the weather condition is wet.

3) Keep the seed cotton from last picking
separately for marketing.

3) Cotton of different picking should not be
mixed as this generally lowers the quality.

4) Seed cotton should be heaped on a
cloth or gunny or paper spread before
transportation to market.

4) Seed cotton should not come into direct
contact with the soil to avoid increase its
trash content.

5) Seed cotton should be dried in shed.

5) Never expose seed cotton to excess
sun as it lowers the grade due to yellowing.

6) Get the market information regularly
from www.agmarknet.nic.in Website,
news paper, T.V. concerned APMC office
before marketing.

6) Never market the produce without
collecting market information regarding
price trend etc.

7) Avail the facility of future trading &
forward contract to avoid price risk.

7) Never sale the produce at fluctuating
price in a glut situation.

8) Select the shortest & efficient | 8) Never select a longer marketing
marketing channels to get higher share in | channel.

marketing.

9) Use proper packaging material. 9) Use of un proper packaging material

causes loss during transport & storage.

10) Follow the export rules & regulation
properly during export.

10) Do not keep any lacunae in export
procedure.
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11.

1)
2)
3)
4)
5)
6)
7)
8)
9)
10)
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12)
13)
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19)
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25)
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ANNEXURE - |

COTTON GRADING AND MARKING RULES

Short title and application.- (1) These rules may be called the Cotton Grading &
Marking Rules, 1971.

(2) They shall apply to the varieties of cotton which are grown in India and which are
specified in Schedule I.

Definitions :- In these rules:

(1) “Schedule” means a schedule annexed to these rules;
(2) False or fraudulent packing’ means packing of a bale of Cotton;
(@) In such a manner as to contain in different parts of the bale, cotton of
different growths or varieties, or cotton of materially different staples, or cotton
of different crops; or
(b) in such a manner as to contain in any part of the bale any by-products such
as waste, fly, or other by—products of a cotton mill available after raw cotton is
passed through the blow room ; or
(c) in such a manner as to contain in any part of the bale any concealed
substance other than raw cotton; or
(d) in such a manner as to contain interiorly cotton decidedly inferior to that
upon the exterior and not readily detectable on the customary examination.
Grade Designation and quality .- (1) The grade designations of the varieties of
Cotton specified in Schedule | shall be as specified in column I of Schedule Il and the
special characteristics and the general characteristics indicated by the grade
designations shall be specified in column 2 and 3 respectively of Schedule II.
(2) The grade designation referred to in sub-rule (1) shall be applied only to cotton in
full pressed bales.
Grade Designation marks . -(1) The grade designation mark shall consist of a label
specifying the grade designation and bearing a design consisting of an outline map of
India with the work”™ AGMARK" and the figure of the rising sun with the words"

produce of India" and "EE®UIEO2E =i{EENU" resembling that set out in Schedule
1.
(2) The design and grade designation shall be of the following colour :-
Grade designation Color of designation and Lettering of label
Agmark Certified Red
Pedigreed
Agmark Certified Black
Method of Marking:- (1) The grade designation marks shall be placed against one or
the other of the flat sides of bale, shall be fixed to the hessian cloth wrapper and shall
be held securely in position by at least 3 hoops.
(2) The grade designation mark shall clearly show the date of pressing, variety of cotton
and place of growth (Block/District/State.)
(3) The affixing of the grade designation mark on an end hessian or an unlashed side of
a bale shall not be deemed to fulfil the requirements of this rule.
Method of packing.-(1) The cotton shall be packed in bales in the manner customary in
the trade.
(2) There shall be no false or fraudulent packing of the bales.



SCHEDULE |

(See rules 1 (2) and 3)
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List of varieties of cotton approved for Grading under Agmark

. A. 51-9 (Narmada)
. Adonicum

. AK-235

. AK-277

. Andrews (Extra long stapples)

. Badnawar | (C.T.I. 4-27)
. Buri 147

. Buri 0394

. C. Indore-l

10. C. Indore-2

1. Coconandas-2

12. Deviraj (170-C02)
13. Ganganagar |
14. Gaorani 6

15. Gaorani 12
16. Gaorani 22
17. Gaorani46
18. Gujrat-67
19. H. 14

20. Hybrid-4

1. Jayadhar

22.K-2
23.K-5
24. K-6
25. Kalyan
26. Laxmi
27.LL.54
28.L.S:S.
29. M.A. 5.

30. Maljari

31.M.C.U. 1

32. M.C.U. 2

33. M.C.U. 3 (9030-G)
34. N-14

35.Parbhani American |
36. Raniben.

37. Sanjay

38. Selection 69

39. Sulti-Vijalpa.
40. Suyodhar.

41. V. 797

42. Vijay & Digvijay
43. Virnar
Jarila)

44. Western |
45. 35/1

46. 134-Co2-M
47.170-Co2
48. 216 —F

49. 231-R

50. 320-F

51. Bharathi *
52. Buri-1007
53. Digvijai

54. G-27

55. Hampi

56. H-420

57. Khandwa-I
58. Khandwa-lI

(including

59.
60.
61.
62.
63.
64.
65.
66.
67.

J.34
Krishna
MCU-4
MCU-5
Mysore-14
Pramukh
PRS 72
Raichur-51
Sea Island

Andrews

68.
69.
70.
71.
72.

73.
74.
75.
76.
77.
78.
79.
80.
81.
82.
83.
84.
85.
86.
87.

Sujata
Varalakshmi
Yl

Sujay 3943
SRT-I

DHY 286
AKH-4
Mysore Vijaya
Bhagya
MCU -6
K-7

K-8

Suvin
CBS-156
H. 655
H-777
Pramukh
SH-131
Lohit
Shyamlee



SCHEDULE-II
(See Rules 3)
Grade designations and definition of quality of Cotton
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Grade
Designation

Definition of quality (for the varieties of Cotton
included in Schedule 1)

General
characteristics

Agmark
Certified
Pedigreed
(Red Label)

(a) Shall be the product derived from (seed cotton indicated in
Schedule | grown on a Government farm or by a registered
seed grower licensed by the appropriate Government
department or by

other agency to be recognized by the Agricultural Marketing
Adviser to the government of India for the purpose and which
had been derived from pure seed supplied by a Government
Department or by any other agency to be assigned by the
Agricultural Marketing Adviser to the Government of India for
the purpose and crop of which shall have been inspected and
recognized wherever necessary and duly certified by the
appropriate Government Department or by any other agency
to be recognized by the Agricultural Marketing Adviser to the
Government of India, for the purpose as being at least 98%
pure: and

(b) Shall have been ginned and pressed under direct
supervision of the appropriate Government Department or by
any other agency to be recognized by the Agricultural
Marketing Adviser to the Government of India for the purpose.

kapas (a) Shall
consist of lint (in
full pressed
bales obtained
by machine
ginning of the
kapas:-

(b) shall be clean
and reasonably
free from any
leaf, seed, stain
or other
imperfections;
(c) shall be dry
and free from a
trace added
moist

Agmark
Certified
(Black Label)

(@) Shall be the product derived from kapas (seed cotton)
indicated in Schedule | grown on a Government farm or by a
registered seed grower licensed by the appropriate
Government Department or by any other agency to be
recognized by the Agricultural Marketing Adviser to the
Government of India for the purpose and which had been
derived from pure seed supplied by a Govt. seed department
or by any other agency to be recognized by the Agricultural
Marketing Adviser to the Government of India for the purpose
and the crop of which shall have been inspected in the field
and duly certified by the appropriate Govt. department or by
any other agency to be recognized by the Agricultural
Marketing Adviser to the Government of India, for the purpose
as being at least 98% pure; and

(b) shall have been ginned and pressed under the direct
supervision of the appropriate Government Department or by
any other agency to be recognized by the Agricultural
Marketing Adviser to the Government of India for the Purpose.

(@) Shall consist
of lint (in full
pressed bales)
obtained by
machine ginning
of kapas.

(b)  Shall
clean and
reasonably free
from leaf, seed,
stain or
imperfection.

( C) Shall be dry
and free from
any trace of
added moisture.

be
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ANNEXURE - I

COTTON SEEDS GRADING AND MARKING RULES

Short title, application and commencement :-

(1)
(2)
3)

These rules may be called and Cotton Seeds Grading and Marking Rules, 1982.
They shall apply to cotton seeds produced in India.
They shall come into force on the date of their publication in the Official Gazette.

Definitions :- In these rules, unless the context otherwise requires :-

(1)

(2)
®3)

(4)

"Agricultural Marketing Adviser" means the Agricultural Marketing Adviser to the
Government of India.

"Schedule" means a Schedule appended to these rules;

"Authorised packer" means a person or a body of persons who has been granted a
Certificate of Authorisation by the Agricultural Marketing Adviser for getting the commodity
graded and Agmarked in accordance with grade standards and procedure prescribed
under the rules;

"Certificate” means Certificate of Authorisation.

Grade designation :- The grade designation to indicate quality of the cotton seeds shall be as
set out in column | of Schedule 1.

Definition of quality :- The quality indicated by the grade designation shall be as set out
against each grade designation in column 2 to 8 of Schedule I.

Grade designation mark :- The grade designation mark shall consist of a label specifying the
grade designation and bearing a design consisting of an outline map of India with the word

"AGMARK" and figure of the rising sun with the words "Produce of India" and "EE®UIEO2E

=i{EENU" resembling the mark as set out in Schedule-lI.
Method of marking :-(1)The grade designation mark shall be securely affixed to each package

(2)

(a)
(b)
(c)
(d)

®3)

in a manner approved by the Agricultural Marketing Adviser.

In addition to the grade designation, the following particulars shall also be clearly marked
on the label:-

Date of packing;

Lot number;

Net weight; and

Any other particulars, as may be specified by the Agricultural Marketing Adviser from time
to time.

The authorised packer may, after obtaining the prior approval of the Agricultural Marketing
Adviser, mark his private trade mark on a container in a manner approved by the said
officer, provided that the private trade mark does not represent a quantity or grade of
Cotton Seed different from that indicated by the grade designation mark affixed to the
container in accordance with these rules.

Method of Packing :-

(1)

(2)
3

Cotton seeds shall be packed in new B.- Twill jute bags or any other type of container and
in such capacity and in such manner as may be specified from time to time by the
Agricultural Marketing Adviser.

Packing material shall be clean and dry free from fungus contamination and insect
infestation and obnoxious smell.

Each package shall contain cotton seeds of the same variety and of the same grade
designation.



(4)

Agricultural Marketing Adviser.

SCHEDULE-I
(See Rules 3 and 4)

Grade designations and definition of quality of Cotton Seeds

Each package shall be securely closed and sealed in the manner prescribed by the
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Grade Definition of quality General
Designa- Special Characteristics characteristics
tion Percent by weight (Maximum)
Foreign | Damaged | Immature | Weevilled | Linters | Moisture
matter seeds Shriveled seeds
and dead
seeds
1 2 3 4 5 6 7 8
I 1.0 1.0 2.0 0.5 4.0 10.0 The cotton seeds
I 3.0 2.0 4.0 1.0 6.0 10.0 | shall:-
I 5.0 4.0 6.0 15 10.0 | 10.0 | ! beobtainedfrom
the plant of
Gossypium species;
i)be well developed,
mature, clean and
dry;
iii)be reasonably
uniform in
shape, size and
colour; iv)be free
from dirt, obnoxious
smell, deleterious
substances, insect
nfestation,
visible mould attack
and rodent
contamination
except to the extent
provided under
special
characteristics.
Definitions :-

1. Foreign matter : shall be stones, lumps of earth, straw, chaff, stems, any other edible or
non-edible seeds or any other foreign material.
2. Damaged Seeds : shall be the seeds which are internally damaged or discoloured or

broken materially affecting the quality.

3. Immature, shriveled and dead seeds : shall be the seeds not properly developed and/or
shrunken. Dead seeds shall be those seeds which can easily be crushed, if crushed
between two fingers.

weevils.

Weevil led seeds : shall be the seeds which are wholly or partly bored or eaten by the




5.

Linters : shall be the seeds with adhered fuzz or short lint.

SCHEDULE-II
(See rule 5)

Grade designation mark

(Published in the Gazette of India Part-II, Section 3(i) under G.S.R. 60, dated 15-1-1983)
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Annexure — [l
MODEL AGREEMENT FOR CONTRACT FARMING

(All clauses of the agreement are subject to the respective explanatory notes given under “Contents
of a model contract farming agreement)

1. Parties to the Agreement
This agreement is executed Between Contract Farming Sponsor, herein after called Party of
the First part. and
Contract Farming Producer/s herein after called Party of the Second part At on
this day of 2003, on terms and conditions hereinafter mentioned.

2. Description of Farm land covered by the agreement
The party of the Second part agrees to produce and deliver to the party of the First part and
the party of the First part agrees to buy from the party of the Second part, the items of the
agricultural produce described in clause 4, on the lands mentioned (owned/cultivated) below :-

3. Duration of the Agreement
The agricultural produce mentioned in clause 4 will be supplied to the party of the First part
within a period of Months/Years from the date hereof. OR This agreement is
between the party of the First part and party of the Second part for agricultural produce
described in clause 4 for a period of Months/years.

4, Description of Farm Produce

The party of the Second part agrees to produce for the party of the First part, the items of
agricultural produce mentioned below as per Schedule 1 annexed herewith.
5. Quantity Specification

The Second party agrees to supply quantity mentioned in the schedule 1, to the First party.
6. Quality Specifications of Commodity Contracted

The Second party agrees to supply the quantity contracted according to the quality

specifications stipulated in Schedule 1. It the agricultural produce is not as per the agreed

quality standards, the party of the First part will be entitled to refuse to take the delivery of the
agricultural produce only on this count. Then

a) The party of the Second part shall be free to sell the produce to the party of the First

part at a mutually re-negotiated price
OR
b) n open market (to bulk Buyer viz. exporter/ processor/manufacturer etc.) and if he gets
a price less than the price contracted, he will pay to the party of the First part, for his
investment proportionately less
OR

C) In the market yard and if the price obtained by him is less than contracted price, then

he will return proportionately less for the party of the First parts investment.

In the event the party of the First part refuses/fails to take the delivery of the contracted
produce for his own reasons then the party of the Second part will be free to sell the produce in the
open market and if the price received is lower than the contracted price the difference will be on
account of the party of the First part and shall be recoverable as per the procedure of law.

b) Cultivation/Input Specifications.

The party of the Second part agrees to adopt instructions/practices in respect of Land
preparation, nursery, fertilization, pest management, irrigation, harvesting and any
other, as suggested by the party of the first part from time to time.

b) Crop Delivery Arrangements



Buying will be as per the following terms and buying slips will be issued immediately
after the purchase.
Date Delivery point Cost of delivery
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It will be the responsibility of the party of the First part to take into possession the contracted
produce at the delivery point agreed after it is offered for delivery and if he falls to take delivery within
period then the party of the Second part will be free to sell the agriculture produce

contracted.

b) In the bulk buyer viz. exporter/ processor/ manufacturer etc.), and if it gets a price less
than the price contracted, it will pay to the party of the First part for his investment
proportionately less.

OR
b) In the market yard, and if the price obtained is less than the contracted price then it will

return proportionately less to party of the First part for his investment. Quality
maintenance in transit will be the responsibility of the party of the First part.
0. Pricing Arrangements
The party of the Second part will be paid as per the price/rate mentioned in Scheduled 1 when
his crop has been harvested and delivered to the party of the First part and all outstanding advances
given to him have been deducted. The following schedule shall be followed for the payment.

Date Mode of payment Place of payment
10. Insurance Arrangement.

The party of the First part and the party of the Second part shall insure the contracted produce
mentioned in clause 4, for the period of against the risk of losses due to acts of Gods,

destruction of specified assets, loan default and production and income loss and all other acts or
events beyond the control of the parties, such as very low production caused by the serious outbreak
of a disease, epidemic or by abnormal weather condition, floods, drought, hailstom, cyclones,
earthquakes, fire or other catastrophes, war, acts of Government, action existing on or after the
effective date of this agreement which prevent totally or partially the fulfillment of the obligation of the
farmer. Upon request, the party of the Second part invoking such acts shall provide to the other party
confirmation of the existence of facts. Such evidence shall consist of a statement of certificate of the
appropriate Government Department. If such a statement or certificate cannot reasonably be
obtained, the party of the Second part claiming such acts may as substitute, thereof, make a notarial
statement describing in details the facts claimed and the reasons why such a certificate or statement
confirming the existence of such facts. Alternatively, subject to the mutual agreement between the
two parties, the party of the Second part may fill his quota of the produce through other sources and
the loss suffered by him thereby due to price difference, shall be shared equally between the parties,
after taking into account the amount recovered from the insurance company. The insurance premium
shall be shared equally by both the parties.
11. Support Services to be Provided by the Party of the First Part.
The First party of the agreement hereby agrees to provide following services to the Second
party during the period of cultivation and post harvest management.
12. Farmer-Management Forum.
The party of the First part or it's representatives agrees to have regular interactions with the
farmers forum set up/named by the party of the Second part during the period of contract.
13. Monitoring Quality and Yields.
The party of the First part or it's representatives shall have the right to enter the
premises/fields of the party of the Second part to monitor farming practices adopted and the
quality of the produce from time to time.
14. Registration of Contract farming Agreements and Dispute Resolution Mechanism.



15.

16.

17.

18.

The party of the First part confirms that he has registered himself with the Registering
Authority on and shall pay the fees in accordance with the law
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prevailing in this regard to the Registering Authority which has jurisdiction to regulate the
marketing of agriculture produce which is cultivated on the land described in clause2. OR
The party of the First part has registered himself on with a single point
registration Authority namely prescribed by the State in this regard. The fees
levied by the respective Registering Authority shall be borne by the party of First part
exclusively and will not be deducted in any manner, what-so-ever, from the amounts paid to
the party of the Second patrt.

In the event of any dispute or difference arising between the parties hereto or as to the rights
and obligations under this agreement or as to any claim, monetary or otherwise of one party
against the other or as to the interpretation and effect of any terms and conditions of this
agreement, such dispute or difference shall be referred to arbitration authority constituted for
the purpose or Authority declared by State Government in this regard.

Indemnity in favour of party of the Second part.

The party of the First part will have no rights whatsoever as to the Title, Ownership,
Possession of the land/property of the party of the party of the Second part which is
particularly described in clause 2, of this agreement nor will it in any way alienate the party of
the Second part from the land property particularly described in clause 2, not mortgage, lease,
sublease or transfer the land property of the Second party in any way to any other
person/institution.

Submission of Agreement for Registration.

Copy of this agreement signed by both the parties will be submitted within a period of 15 days
by the party of the First part with the market committee/ registering
authority as required by the APMR Act/ any other registering authority prescribed for the
purpose.

Dissolution of Contract.

Dissolution of Contract will be with consent of both the parties and such dissolution deed will
be communicated to the registering authority within 15 days of such dissolution.

Change of address of either parties.

In case of change of address of a party, it should be intimated to the other party and also to
the Registering Authority.

Each party hereto will act in good faith diligently and honestly with the other in the
performance of their responsibilities under this agreement and nothing will be done to
jeopardize the interest of the other.

In witness whereof the parties have signed this agreement on the day, month and the

year first above mentioned.

PARTY OF THE FIRST PARTPARTY OF THE SECOND PART
(Authorized signatory, stamp & name)

(Authorized signatory/Thumb Impression & Name)

Witnesses Witnesses
(Name, full address) (Name, full address)
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